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GREATER THAN THE SUM OF OUR PARTS
GSA Values Strategic Partnerships 

at Home and Abroad

With all of the recent activity abroad, Military and
civilian agencies alike have been presented with

changing goals and new challenges. In addressing these
concerns, GSA has been able to capitalize on our valued
partnerships abroad. The cooperative spirit we
experience through our work with the Federal
community both at home and overseas is truly inspiring.

GSA strives to maintain a high level of customer service. By strategically
locating representatives across Europe and Asia, GSA has formed Global
Supply Partnerships. We are ready, willing and able to support military and
civilian functions abroad with the tools they need to accomplish their
international missions.

GSA continues to grow and change as customer agency requirements
evolve. Working closely with customers to meet their needs is one way
GSA is able to enter into many of the partnerships we have established.
With dedicated and knowledgeable associates around the world, GSA is
able to continually maintain a high standard of service. Whether we are
delivering much needed supplies to remote military posts or providing
highly visible State Department officials with the travel services they need
to traverse the globe, the combined value of GSA products and services is
greater than the sum of our parts  

Remember, At GSA, Your Success is Our Success!

Donna Bennett
Commissioner
Federal Supply Service
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